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Social Media Summary

​This report provides a comprehensive overview of the digital analytics for content
shared on NTV Uganda’s digital platforms regarding the Renewable Energy competition
event that took place on 11th September 2025, and was aired on TV. It captures key
performance indicators such as reach and engagement that will offer stakeholders
insights into public interest and the effectiveness of digital outreach.



Following 
NTV Uganda Facebook - 2,600,000
NTV Uganda X - 2,500,000
Daily Monitor - 1,600,000
Daily Minotor X - 2,000,000

Volume of posts  
31 posts were shared across 2 platforms.
15 posts were shared on NTV Facebook 
16 tweets were shared on NTV X

Reach rate
About  163,992 users have seen the posts on NMG's platforms. That is about 5,290 users per post.

Engagements 
Total - 2,319
Likes - 822
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Thank you for your partnership


