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Overview 

The Renewable Energy Competitions 2025 had 3 main activities including skits, essays, 
and cooking and these drew wide attention across social media platforms, highlighting 
innovation, sustainability, and youth-driven solutions through creativity. Social media 
posts featured live updates, key speaker highlights, and impactful quotes that resonated 
with audiences. Social Media impact on LinkedIn was about 5,000 and 100k on 
(X) Twitter via views, impressions & Engagement (likes, reposts and comments). 

Engagement was strong, with high interaction on video posts. Overall digital 
presence increased visibility for this renewable energy initiative. 

Key Messages Amplified 

• Adoption of clean and renewable energy technologies is vital for 
sustainable development. 

• Youth innovation is shaping the future of energy solutions. 
• Partnerships between private sector, academia, and government drive 

impact. 

Audience Insights 

• Age Range Engaged Most: 18–35 years 
• Geographic Reach: Most engagements were primarily from Uganda. 

Highlights from Social Media 

Live stream and updates about the event from the audience, on digital and media 
platforms. 

Recommendations for Future Competitions 

• Leverage event Live Streaming on YouTube and other social media 
platforms for global reach. 

• Engage Influencers for wider amplification. 

Social media posts and feedback 

1). LinkedIn 



 
 

 

  



 

 



  

 

 

 



 

 

 

 



  



 

 



 
 

  



 

 

2). X 
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